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The problem we are solving is that:

e Museums are not accessible for all;

e Majority of people do not understand the essence
of museums;

e The museum content is not represented outside the
museums;

e Many stereotypes exist regarding museums.
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e To make Museums accessible for people who cannot or do

('5 not want to get to them (Homes for elderly, orphanages,
T))\/( ® NGO's - representing different groups of people, schools);
SN

e To ensure people's understanding the nature and functions
ACCESSIBILITY

& of the museum, objects;
g >f\< ii,/ ° To.make “Traveling museum” - a miniature museum in a
cc ' suitcase;
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We are going to:

e Create a Work team from museum specialists - our team specialists come from different museum's

representing different fields;
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We are going to:
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[Create content [Iiesearch materials (Pick museum objects

[jind IT solutions (-Create replicas of museum objects | (Create a prototype
Important partners / stakeholders are: T ———3

Municipalities;
Museum administration;

Sponsors; : j
IT specialists; :
Artists;

Craftsman; \7
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Three first steps in action are:

1. Creation of a group of
museum specialists and
discussions with
consultants (two months);

2. Creation of content (two
months);

3. Creation and testing of
prototype (three months).




Our team believes in this idea /
this is the best solution because:

VUNKIMANO!
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e All partners are faced with the
same problem on a national level,;

e Idea is relatively simple to realise;

e Content is versatile, flexible - you
can fill the suitcase with any story
we can think of;

e Everything can be touched and
felt;

e \We reach all senses;

e We have insite, enthusiasm and
WE KNOW WE CAN MAKE IT
WORK!




