
Organising Nature-Based Tourism : 
The Experience of Gîtes de France



Tourism in France : A promising but demanding and 
competitive tourist accommodation market









An intense 
competition between 
platforms…
visibility is expensive !



Rural Tourism & Gîtes de France



The Story : 

Gîtes de France is today the leading European 
network for bed and breakfast accommodations. 

The network currently comprises 56,000 
properties, 43,000 owners, and 35 million 
vacation days.

It is a registered trademark and a label with a quality charter.

The first accommodation opened in 1955 in the Alps. The goal was to provide a 
supplementary income for farmers. 
The network was able to develop thanks to aid and subsidies from 
public authorities



Challenges and context: Standing out from the competition by 
making proximity a priority

Integrate AI to streamline processes: email drafting, responding to customer reviews, 
pricing, chatbots, etc.

Support rather than be subjected to increasingly stringent regulations: Energy 
Performance Diagnosis (DPE), VAT, etc.

Provide individualized support to hosting providers by maintaining close contact 
with their operations

Collaborate to gain a stronger competitive advantage.



Structured nationally…

Operated locally



Gites de France and based nature tourism : 
Strong links with benefits for everybody !



The Via Rhona : An 815 km cycling route that 
connects Lake Geneva to the Mediterranean Sea, 
following the Rhône River.



Mountain lakes and rivers: A fragile balance 
between development and preservation 







In conclusion : To be stronger, network !

-The synergy of a guesthouse, bike 
rental, water sports (canoeing, 
kayaking, canyoning, etc.), and a local 
producer becomes the essential 
tourism package.
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